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Hard Hat Expo is Produced by the Trade Show Division of Lee
Newspapers, Inc., Publishers of Hard Hat News
P.O. Box 121, 6113 St Hwy. 5, Palatine Bridge, NY 13428
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1-800-218-5586 or 518-673-2445
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The Largest
Construction Show
East of the

Since the begining the Central New York Hard Hat Expo has MISSISSIPPI! !!
drawn a quality crowd of contractors and municipalities from
the upstate New York market area. The two day show consis-
tently draws between 8,000-10,000 qualified attendees that
are in the position to make buying decisions for their compa-
nies or municipalities.

The show is held annually in early March at the New York
State Fairgrounds. The Center of Progress Building and The
Horticulture Building along with thousands of square feet of
outside exhibit space are brimming with equipment and SYRACUSE, NY
industry related exhibits.

The show is very accessible by interstates from anywhere in M AR C H 7 - 8

New York so that even the inevitable winter weather does not
deter our hardy attendees. Promotion for the show is strictly : ! O 1 : !
through trade publications and direct mail to eliminate the “tire
kickers” that just occupy space and waste exhibitors time.
Wed. 10-7 « Thurs. 9-4
Syracuse, NY
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2012 HARD HAT EXPO

CHAMPIONSHIP
SKID STEER RODEO

SPONSORSHIP OPPORTUNITIES

PLATINUM $1,000

1. Publicity on all rodeo related brochures, posters and advertising in Hard Hat News
2. $500 toward prize money to top ten contestants.

GOLD $750

1.Publicity on all rodeo related brochures, posters and advertising in Hard Hat News
2. $375 toward prize money to top ten contestants.

SILVER $500

1. Publicity on all rodeo related brochures, posters and advertising in Hard Hat News
2. $250 toward prize money to top ten contestants.

TROPHY SPONSOR $400

1. Publicity on all rodeo related brochures, posters and advertising in Hard Hat News

2. Your company name listed as the trophy sponsor on all 10 place trophies / plaques.
We order and deliver.

3. Deadline is February 6, 2012

HARD HAT EXPO

State Fairgrounds, Syracuse, NY

Produced by Lee Publications ¢ Palatine Bridge, NY
Call Ken @ 800-218-5586 for More Information




2012 HARD HAT EXPO

CHAMPIONSHIP
BACKHOE RODEO

SPONSORSHIP OPPORTUNITIES

PLATINUM $1,000

1.Publicity on all rodeo related brochures, posters and advertising in Hard Hat News
2. $500 toward prize money to top ten contestants.

GOLD $750

1.Publicity on all rodeo related brochures, posters and advertising in Hard Hat News
2. $375 toward prize money to top ten contestants.

SILVER $500

1. Publicity on all rodeo related brochures, posters and advertising in Hard Hat News
2. $250 toward prize money to top ten contestants.

TROPHY SPONSOR $400

1. Publicity on all rodeo related brochures, posters and advertising in Hard Hat News

2. Your company name listed as the trophy sponsor on all 10 place trophies / plaques.
We order and deliver.

3. Deadline is February 6, 2012

HARD HAT EXPO

State Fairgrounds, Syracuse, NY

Produced by Lee Publications ¢ Palatine Bridge, NY
Call Ken @ 800-218-5586 for More Information




HARD HAT EXPO 2011 EXHIBITOR LIST

AR Sandri Clean Burn ¢ 1

A-Verdi Storage Containers « 2, 3, 4
Admar Supply * A-3B, B-6

Airgas ¢ H-15, H-16

Alpha D.C. Motors, Inc * 143
Anderson Equipment Co * A-4
Anitque Tractor Association  H-9B
Anthony Demarco & Sons ¢ 45
Antwerp Machine ¢ 5

Asphalt Zipper, Inc * 14

Atlas Fence ¢ 32, 33

Atomic Truck & Equipment « 81, B-10
Bath Fitter ¢ 147

Beam Mack Sales & Service, Inc ® H-19
Beck Equipment e A-11B

Blair Supply Company e 58

Bobcat ¢ A-15

C&S Crane and Rigging, Inc ¢ 41
Cazenovia Equipment Co., Inc * A-20A, A-20B
Clark Equipment Rental » 42, 43, B-4
Carpenter Industries, Inc » 78B
Carroll Equipment, LLC » H-17
Clinton Tractor  H-22A

Club Car, Inc ¢ A-1

Commonwealth Equipment Corp ¢ 28
Conviber, Inc ¢ 16

Cook Bros. Truck Parts Co., Inc ® 124, 125, 126
Corfu Machine Co., Inc » 78

D&W Diesel, Inc » 31

Dailey Precast ¢ 102

DeCarolis Truck Rental » 142

Design Crete of America 29, 30
Drumcutters » 40

Eastern Shore Associates * 105
Everett J. Precott, Inc * 86

Farm Family Insurance » 144
Featherstone Supply, Inc ¢ 50

Feher Rubbish Removal, Inc ¢ 79
Ferguson Waterworks « 82

Five Star Equipment, Inc » A-23, A-24, 76, 77
Foland Sales, Inc * 57

General Oil Equipment * 141

Ground Effects ¢ 44, B-5

Hard Hat News ¢ H-24

Henderson Truck Equipment ¢ H-29
Hydrograss Corp * H-26B

J&J Equipment « A-8

James V Spano, Inc / James V Spano Container Corp ¢ B-7, V
Jamko Technical Solutions ¢ 173

JC Smith 62, 74, A-22

JJ Kane Auctioners ¢ 174

Joe Johnson Equipment, Inc ¢ H-18, B-12
Jones Specialty Services Group © 46
Kepner Equipment, Inc « 23

Kevin Skinner » 103

Keystone Precision Instruments * 6, 7
Kimbers, Inc ¢ A-14

KTP Enterprises » 172

Kurtz Truck Equipment ¢ A-21A
Liftech Equipment Companies ¢ A-19
Linemen’s Supply, Inc ® H-4, H-5
Mabie Bros., Inc * A-9

Maine Technical Source * 61

Matrix Turf Solutions, LLC ¢ 60
McQuade & Bannigan ¢ 46A

Milton Cat » A-3A

Mirabito Energy Products ¢ 175
Monroe Tractor e A-16

MS Unlimited ¢ 84

My Channellock Tools * 10

New York LICA ¢ 55

Nextire, Inc ¢ 8, 9

Northeast Implement e H-14

Olympia Fabric Structures * 85
Performance Training Services ¢ 78A
Perkins Power NE ¢ 101

Perrone Leather Apparel, Inc » 156

Peter J Schiller Corporation ¢ 15A

Pump Service and Supply of Troy, Inc ¢ 26, 27
Quality Craft Tools ¢ 150, 151, 152, 153

R. O. Allen & Son * 17

Rain for Rent » 133

Ramsco * 12

Rasmussen Rents ¢ 83

RBR Equipment ¢ 139, 140, B-13

Rebex International, Inc ¢ 13

Rock and Recycling (McCloskey) » 154, 155, B-8, B-9
Roy Teitsworth, Inc ¢ 11

S&S Tractor Parts, Inc ® 15

S&W Services, Inc/ EPE e 148, 149

Safety Solutions, Inc ¢ 39

Satch Sales, Inc  A-1

Sefcu Credit Union ¢ 59

Service Van Equipment e 36, 37, 38
Specialty Tire ¢ 21, 22

Stadium International ¢ A-7

Steel Sales, Inc « 47

Stephenson Equipment, Inc e A-12, A-13, A-14A, B-1
STS Trailer & Truck Equipment  H-22B

SVE Portable Roadway Sys., Inc ¢ 49
Syracuse Castings ® 19

Telford Fifty-Five Enterprises » 145, U

Texas Refinery Corp ¢ 18

Tire Merchants International » 48

Top Stitch of New York ¢ 75

Tracey Road Equipment  A-25A, A-25B, A-26, B-3A, H-23
Trackman ¢ 34, 35

Traffic Safety Products e 24, 25, B-12A
Trailer Dog, LLC « 104

Tregaskis Agency Contractor Insurance ¢ 56
Tri-Tank Corp ® H-1, H-2, H-3

Triline Automation Corp » 80

UNY Marketing ¢ 100

US Dept. of Labor / OSHA 107

Vantage Equipment ¢ A-27A, A-27B, A-27C, A-28, A-29, A-30, A-31
Vellano Bros., Inc ¢ 53, 54

Verizon Wireless ¢ 51, 52

Ward Clean Air Products « 87

WCB Systems 20

William H Clark ¢ A-5

Woods CRW ¢ A-10, A-11A

York Modern Corp. ® 146

SKID STEER RODEO SPONSORSHIPS
Cazenovia Equipment Company
Platinum Level

Tracey Road Equipment
Gold Level
Silver Level
Trophy Sponsor

BACKHOE RODEO SPONSORSHIPS
Ramsco
Silver Level



EXHIBITOR CONTRACT
MARCH 7-8, 2012

New York State Fairgrounds ¢ Syracuse, New York
Wednesday 10am-7pm « Thursday 9am-4pm

Produced by the Trade Show Division of Lee Newspapers, Inc. ¢ Publishers of Hard Hat News
P.O. Box 121, 6113 State Hwy. 5; Palatine Bridge, NY 13428
Show Manager: Ken Maring  1-800-218-5586 or 518-673-2445 « Fax 518-673-3245

Prices Good Through July 1, 2011 Prices Good Through July 1, 2011 Prices Good Through July 1, 2011

10" x 10" WALL BOOTHS FLOOR DISPLAYS OUTSIDE SPACE AVAILABLE
s s oot sona | (099 ARSI s e o
IstChoice _____ 2ndChoice | |5000.yp Square Feet = $2.75/Sq. Ft. X = _sq. ft
3rd Choice Total # of Bths: ____ | |(w) x (1) = sq. ft. | |S0- Ft x .65 = Total Due:
Total Due: X 25% Deposit= Total Due: X 25% Deposit= Total Due: __ x 25% Deposit=
Balance Due: Balance Due: ___ Area Requested: Balance Due: Area Requested:
10" x 10" WALL BOOTHS FLOOR DISPLAYS QUTSIDE SPACE AVAILABLE
400 - 899 Square Feet = $3.80 / Sq. Ft. 65¢ per Sq. Ft. / Minimum purchase required: 30 x 40
1Booth-$800. Ea. 2 or More Booths- $770. Ea. 900 - 1999 Square Feet = $3.40 / S, Ft. Size of Outside Space Desired:
IstChoice _____ 2ndChoice | |5000-up Square Feet = $3.00 / Sq. Ft. X - sq. ft
3rd Choice Total # of Bths: ____ | |(w) X () = sq. ft [[30 L —x.85= TOthl Due:__
Total Due: x 35% Deposit= Total Due: x 35% Deposit= Totlal Due: _______ x 35% Deposit= -
Balance Due: Balance Due: _ AreaRequested:_ T T
10’ x 10’ WALL BOOTHS FLOOR DISPLAYS OUTSIDE SPACE AVAILABLE
400 - 899  Square Feet = $4.00 / Sq. Ft. 65¢ per Sq. Ft. / Minimum purchase required: 30 x 40
1 Booth-$875. Ea. 2 or More Booths- $845 Ea. 900 - 1999 Square Feet = $3.60 / Sq. Ft. Size of Outside Space Desired:
IstChoice _ 2ndChoice | |2000-up Square Feet = $3.20/ Sq. Ft. X = sq. ft
3rd Choice Total # of Bths: ___ | [(w) x (I = sq. ft. || SO Ft _ x .65 =Total Due:_
Total Due: x 50% Deposit= Total Due: x 50% Deposit= Total Due: _______ x 50% Deposit= _
Balance Due: Balance Due: Area Requested:_ Balance Due: _____ Area Requested:

We agree to occupy and pay for the above exhibit space. We understand that the contract is not valid without the required deposit. 25% Deposit is due with contract, 25% Due
December 1, 2011, Balance Due February 1 2012. Make all checks payable to Trade Show Div./Lee Newspapers Inc” For your convenlence we also accept Mastercard, Visa, American Express

To be an exhlbltor at the Hard Hat Expo you must be a customer in good standlng of Lee Newspapers, Inc.

10x 10 wall booths will include an 8’ backdrop, 30 side curtains, one 7" x 44” block sign, 2 side chairs, one 6’ draped table and wastebasket. Floor Areas will
include one 7" x 44” block sign, 2 side chairs, one 6’ draped table, and a wastebasket. 110 Electric is available at no charge to all exhibits - Lead cords may be nec-
essary. You may order additional materials from show decorator at an additional charge.

Please Read the Reverse Side of This Contract Before Signing**Proof of Insurance must be provided to show management (see No. 9)
In signing this agreement, we agree to conform with the terms, conditions, and covenants contained in this application and contract for exhibit
space. We will conform with the General Information, Rules & Regulations shown on the reverse side of this application. We agree to meet all
deadlines and abide by policies set by the show management.

Exhibiting Co. Person in Charge of Display
Signature Title

Address Phone

City State Zip Fax Number

E-mail Website

All efforts will be made to accommodate your request for exhibit location, however the show management reserves the right to arrange the show in the
overall best interest of the show. If we need to change your desired location for any reason, we will notify you immediately.

CREDIT CARD NUMBER:

Expiration Date: Name on Card
Please completely fill out, SIGN AND RETURN THE WHITE COPY to our office, RETAIN THE YELLOW COPY for your files




General Information, Rules and Regulations

1. MANAGEMENT

This show is owned and managed by Lee Newspapers, Inc, Palatine Bridge, N.Y. The
word ‘management * used herein shall mean the sponsors acting through their officers
or the Exhibit manager.

2. RULES

Each prospective exhibitor is required to sign the official application contract for space
in the exhibition. By doing so, he subscribes to the General Information, Rules and Reg-
ulations which are a part of the application and contract and to comply insofar as the
same may be applicable to the use and occupancy of space by said prospective exhib-
itor.

3. APPLICATION

Application for exhibit space must be on the forms provided and must be accompanied
by the required deposit made payable to Lee Newspapers, Inc. See front for full details.
4, ASSIGNMENT OF SPACE

Space assignment will be made by management in keeping with exhibitor’s preferences
insofar as it is possible. In case of duplicate requests, the earliest application to arrive
shall receive preference. In case of further duplication, other factors to be considered
by management will include the size of the space, nature of the equipment, height,
weight, etc. as well as compatibility with exhibits in same area.

5. PAYMENT- COST OF SPACE

Inside space will be sold as 10'x10’ or 8'x10; see front for full details. Open floor space
sold by sq. ft. A deposit is due with contract as per conditions on front. All exhibits must
be paid in full as per conditions on front before set up will be allowed.

6. DEFAULT

Any exhibitor failing to occupy any space contracted for but not cancelled is obligated
for the full cost of the space and is not entitled to any rebate. Furthermore if space con-
tracted for is not occupied by the time the show is open to the public, it shall be consid-
ered saleable real estate and management is no longer under obligation to make pro-
visions to allow occupancy by original purchaser unless previous arrangements for un-
foreseen difficulties getting to the show site have been made. Management shall have
the right to use said space thereafter to suit its own convenience including selling the
space to another exhibitor without any rebate or allowance to the defaulting exhibitor
and without incurring any obligation of any kind to said prospective exhibitor.

7. CANCELLATION

An exhibitor may cancel or withdraw from the exhibit subject to the following conditions
and restrictions:

a. If notification to cancel is received in writing no later than 45 days prior to the show
dates all monies shall be refunded less a $250 cancellation charge.

b. If notification to cancel with less than 45 days but over 30 days, the cancellation fee
will be 70% of the total cost of space contracted for.

c. There shall be no refunds for space cancelled within 30 days of the show.
Management assumes no responsibility whatsoever for having included the name of
the cancelled exhibitor or descriptions of its products in any catalogs, brochures,
releases or any other materials, or in any advertising matter relating to this show.

8. OFF-SITE ACTIVITIES

Exhibitors are prohibited from having any off-site activities during show hours.

9. LIMITATION OF LIABILITY

The exhibitor agrees to make no claim for any reason whatsoever against show man-
agement, or Show Facility, their management or employees for loss, theft, damage or
destruction of goods; nor for injury to himself or his employees while in the exhibition
quarters, nor for any damage of any nature or character, including any damage to his
business by reason of the failure to provide space for the exhibit, or the removal of the
exhibit; not for any action of any nature of management in case the premises of the
show shall be destroyed or damaged, or if the show fails to take place as scheduled, or
is interrupted and/or discontinued or access to the premises is prevented or interfered
with by reason of any strike, lockout, injection, act of war, act of God, emergency de-
clared by the government agency or by show management, or for any other reason, this
contract may be terminated by management, and in the event of such termination, the
exhibitor waives any and all damages and claims for the damages and agrees that the
sole liability of management shall be to return to each exhibitor his space payment, less
his pro rate share of all costs and expenses incurred and committed by show manage-
ment.

10. INSURANCE

All property of the exhibitor shall be deemed to remain under his custody and control
at all times including transit to or from, and within the confines of the exhibition areas,
subject to the Rules and Regulations of the exhibit. Exhibitors are advised to carry float-
er insurance to cover exhibit material against damage or loss. Exhibitors agree to carry
general liability insurance of at least $1,000,000 per Occurrence, $2,000,000 General
Aggregate, and $2,000,000 Products and Completed Operations Aggregate. Exhibitor
will name “Lee Newspapers, Inc” as an Additional Insured under their General Liability
insurance Exhibitors will carry Workers Compensation Insurance in accordance with
State law covering activities at the exhibition. A certificate of Insurance showing these
requirements are met shall be provided to show management prior to booth set up and
will provide 30 days written notice of cancellation for any reason. Management will carry

public liability insurance for injury to exhibition visitors, exhibitors, and their agents and
employees. Exhibitor's employees are not covered when on space rented by exhibitor
and management is not responsible for the safety of exhibitor’s property or for loss to
or damage from theft, fire, accident, vandalism or other causes.

11. HOLD HARMLESS

Exhibitor agrees to hold Lee Newspapers, Inc. it's subscribers, agents and employees
harmless and agrees to defend them from any injuries or damage to any party as a
result of the exhibitor’s or employees negligence, attendance or participation in the ex-
hibition.

12. INSTALLATION AND DISMANTLING

Exhibitors may begin installing their exhibits subject to scheduling established by man-
agement. Dismantling will start only after the close of the trade show. All moving in or
out of exhibit materials is done solely at the discretion of the management of the show.
If precise times are designated the exhibiting company will do everything within it's pow-
er to comply. If management designates contractors to perform work at the exhibitor's
expense, where union personnel are required by the facility or by any contractors
involved, it shall be the exhibitor’s responsibility to comply with such requirements. In no
event shall management be responsible for the conduct of contractors or their employ-
ees and no responsibility is assumed for failure to perform by contractors, their charges
or any other matter relating to contractors of the facility.

13. EXHIBIT DESIGN

Standard drape background and side partitions will be furnished by management for all
exhibit space and must be utilized. No built up exhibit or other construction shall exceed
8 feet in overall height without the written permission of the Exhibit manager. Perimeter
booths may, with permission, have their backdrops extend up to 12 feet. Height require-
ments for equipment on display may be waived upon approval of the Exhibit Manager
but are subject to restrictions imposed by the building dimensions. Failure to comply
with these design requirements could result in modification or removal of exhibits. One
standard 7"x44”, one line sign with copy limited to company name plus booth number,
will be provided to each exhibitor.

14. REFRESHMENTS, GIFTS AND CONTESTS, ETC.

Management reserves the right to prohibit, limit or discontinue the distribution of any
gifts, giveaways or similar promotions. Contests, raffles and drawings, if permitted
under state or local laws, will be subject to the approval of the Exhibit manager. There
will be no announcements of contest, drawing, or raffle winners at any event sponsored
by someone other than the sponsor of the raffle, drawing or contest.

15. SAFETY, FIRE AND HEALTH

The exhibitor agrees to accept full responsibility for compliance with national, state and
local safety and fire regulations. Equipment on display shall have battery leads discon-
nected, gas tanks emptied and locked or taped shut, and the ignition keys removed.
Only flame proofed materials shall be used in each exhibit.

16. SECURITY

Every reasonable precaution will be taken to protect property during the installation,
display and removal periods.

17. MESSAGE CENTER

Messages for exhibit personnel will be held at the message desk. Exhibitors are urged
to check the message center on a regular basis. Message Service not always available.
18. APPEARANCE-GENERAL

Each exhibitor is requested to recognize the rights of other exhibitors and realize that
the general appearance of the exhibit as a whole must take precedence over that of any
individual exhibit. The management requests cooperation in maintaining due regard for
all adjoining exhibitors and in keeping all displays in the bounds of good taste and in
conformance with safety regulations. Exhibitors are instructed not to create excessive
obstruction of aisles or prevent ready access to any other exhibitor’s booth. Those in
violation will be required to remove the obstruction. No advertising or exhibit will be
allowed to extend beyond the space allotted to the exhibitor, and no exhibitor's prod-
ucts, equipment or booth construction may be so placed as to exclude the view of the
neighboring exhibits for visitors passing through the aisles. The use of moving pictures
will be permitted subject to approval and control by the management. Sound movies will
be permitted only if unobjectionable to neighboring exhibitors. Any sound systems
which create excessive noise making normal conversation in neighboring booths diffi-
cult, may, at the discretion of the management, be restricted to periodic operation and
exhibitor assumes all responsibility for compliance with union requirements relating to
projection equipment and sound systems.

19. DECORATOR

The show has retained one firm to serve as the exhibit decorator. Because of set-up
schedules and possible bonding requirements, management requests that all exhibitors
use the services of the appointed decorating firm.

20. GENERAL

All matters and questions not covered by the General Information, Rules and Regula-
tions are subject to the decision of management. The General Information, Rules and
Regulations may be amended or supplemented at any time by management, and all
such amendments or additions shall upon reasonable notice be as equally binding on
all parties affected as the original General Information, Rules and Regulations.





